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ASC-CA Chapter 20 MISSION STATEMENT                                                                              

“To promote professionalism throughout our industry by upholding our state code of ethics  and sharing our 

successes and failures with our members and future members”.                                                                           

“To elevate and unite automotive professionals and give them a voice”. 

Hello Chapter Members, 

Amazing and challenging times for sure.  

When things seem or are out of control you gotta 
stay your course. Many years ago, I was a young 
motorcycle racer. Turned pro at 16, etc. The most 
important thing I was taught was to ride my own race.       
Ability, pace, machinery, support. That is what we all have.   

Business is definitely an ongoing race that never ends. You 
have to just do what is best for you. We will all get through 
this eventful year. Just remember everyone is facing many   
unforeseen challenges. None of us is alone. Some businesses 
are doing better and some not so. I hope you are all doing  
better as we truly are essential on a large scale. Hang in there 
and remember. Ride your own race.  

I'm glad to be a part of Chapter 20 and all of you. See you all 
soon.  

Steve 
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Governor and California State Legislature 
WYNKR May 25, 2020 

 

Last week Governor Newsom released his revisions to the $203 billion state budget that fills a $54 billion gap 

caused by the coronavirus induced economic downturn. The revised budget includes cuts to many state     pro-

grams including a 10% cut to state employee salaries and transfers special funds to the general fund. The leg-

islature has until June 15 to pass a balanced budget. The legislature continues to conduct hearings on bills that 

were recently amended to address the coronavirus pandemic. Will continue to monitor closely and report as 

developments occur.  

Legislation 

AB 196 - Workers Compensation - Coronavirus - Oppose. Several bills have been introduced (AB 196 & AB 

664) to address coronavirus and workers compensation. Current law provides that essential workers who con-

tract the coronavirus must prove they were infected on the job to qualify for workers comp. These bills would 

increase workers comp costs for employers by "conclusively" presuming that contraction of coronavirus by all 

essential employees is a workplace injury. The Governor issued an Executive Order which created a 

"rebuttable presumption" that any essential workers infected with the virus contracted on the job.              

Status: AB 196 and AB 664 Pending. 

AB 3216 - Expanding Paid Sick Leave - Coronavirus - Oppose. California law now requires 24 hours or 3 

days of paid sick days for all employees. AB 3216 would, among other things, require all employers to provide 

employees with at least 80 hours or 10 days of paid sick leave for any specified purpose related to a "state of 

emergency". Status: Pending. 

AB 1107 - Unemployment Tax Increase - Oppose. AB 1107 significantly raises employer payroll taxes to 
fund increase in unemployment benefits. Status: Pending.   

AB 2454 - Trusted Dealer Certification Program. Concerns. This bill, among other things, would establish 

the "Trusted Dealer Certification" program. The program requires BAR to develop regulations to implement. 

Assembly member Low's office is expected to make a presentation at the July 16, 2020 BAR Advisory Group 

meeting. Status: AB 2454 Pending. 

AB 2419 - Capping Storage Fees. Concerns. AB 2419 is currently a "spot bill" sponsored by the insurers 

dealing with the towing industry, however, we believe that it will be amended at some point to limit or "cap" au-

tomotive repair dealers storage rates based on CHP contracted rates.  Current law (effective 2018) allows auto 

repair dealers to charge reasonable storage rate based on comparable storage rate charged by other facilities 

in the same local. Status: Pending. 

SB 1129 - PAGA Reform. The Private Attorney's General Act (PAGA) authorizes aggrieved employees to file 

lawsuits against employers for labor code violations. This bill will make the following changes: 1) fixes existing 

law that provides employers with limited "right to cure" for technical pay stub violations ; and 2) provides that a 

violation in which employees do not suffer any actual economic or physical harm, the total aggregate penalty is 

no more than $5,000. Status: Pending. 

AB 2225 & AB 1972 Smog Check; Exemption - Historic Vehicles. This bill exempts motor vehicles that are 

operated primarily for purposes of historic exhibitions or other similar purpose from smog check program. AB 

1972 would exempt all collector motor vehicle from smog check program. Status: Pending.    

                 Continued on next page 
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ASCCA Covid-19 Resource page 
https://www.ascca.com/resources/covid-19                 

https://covid19.ca.gov/ 

 

Just Say NO to Another Cash for Clunkers Program, Let Your Voice be Heard! 

  
The Car Allowance Rebate System (CARS), better known as "Cash for Clunkers" was a $3 billion program,      
enacted in 2009. It had a negative effect on the automotive repair industry as consumers were offered credit, in 
the form of vouchers, to replace qualifying older vehicles with new ones. 
  
Recently, one of the major American automobile manufacturers started pushing for another Cash for Clunkers  
program, and it's gaining steam. Presuming this program goes into effect, many of the vehicles you should be  
repairing the next couple of years will be gone. If you oppose this program, click on the ASA link below and let 
your voice be heard. 
  
Click here to send a letter through ASA (scroll down) 
 
Thanks and Have a Great Week, 
Jasper Engines & Transmissions 

 

 
AB 1343 & AB 1345 - Private Post Secondary Education. These bills are part of a bill package targeting bad 
actors in the Private Post Secondary Education. These bills need to be amended to address concerns, other-
wise they will negatively impact good performing schools including Universal Technical Institute (UTI). Status: 
Pending. 
 
Vehicle Safety Inspection Program. Legislation is being considered to combine and expand the current BAR 
brake and lamp program to include additional vehicle safety components such as glass, air bags, etc. Status: 
Pending. 
 
Regulations 
 
BAR Cite and Fine Regulations. BAR has created an internal Task Force to review expanding the "cite and 
fine" disciplinary process. Currently, cite and fine is used for smog violations and unlicensed activi-
ty. Expanding cite and fine authority to apply to all ARD's would provide BAR field representatives with the abil-
ity to issue citations and fines (up to $5,000 per violation) for violations. BAR is considering issuing cite and 
fines for the following areas: gross negligence, false advertising, trade standards, failing to produce records, 
towing kickbacks and false and misleading records. Concerns have been raised by the industry. BAR is ex-
pected to make a presentation at the July 16, 2020 BAR Advisory Group meeting in Sacramento. 
 
New DAD Smog Check Equipment Requirements. BAR is moving on new regulations which, among other 
things, will require smog stations using the DAD to obtain additional equipment, namely: 1) an external web 
camera and 2) Palm vein reader (scanner). The estimated cost for this new equipment is approximately $500. 
The BAR plans on providing regulatory language to the public after the BAR Advisory Committee meeting 
which is scheduled on July 16, 2020  

Governor and California State Legislature continued 

WYNKR May 25, 2020 

 

https://www.ascca.com/resources/covid-19
https://covid19.ca.gov/
https://myemail.constantcontact.com/2020-May-5th-Dateline-Newsletter.html?soid=1101931339173&aid=z_di8oEAjhU
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CHAPTER 20 MEMBER LIST 

Devil Mountain Diesel    
Jason Loelieger             
Mark  Fuenzalida                               
1500 3rd Avenue                
Walnut Creek, CA 94597    
925-954-8582 

 

Diablo Auto Specialists 
Tim Stussi 
1413 Carlback Avenue 
Walnut Creek, CA 94596 
925-932-6701 
 

Dick & Ryan's Auto Repair 
Trevor Stoneham 
1679 1st Street 
Livermore, CA 94550 
925-373-9055 
 

Digital Financial Group         
Shannon Devery                  
1329 Hwy 395 N., Ste 10       
Gardnerville, NV 89410                
626-476-9016 

 

Dublin Car Tek 
Tim Johnson 
6008 Dougherty Rd. 
Dublin, CA 94568 
925-829-9300 
 

European Auto Repair 
Carlos Showing 
1573 Third Avenue 
Walnut Creek, CA 94597 
925-944-5606                
 

European Autotech            
Chris Murad                       
31 Beta Court, Ste J           
San Ramon, CA 94583        
925-820-6460 

 

Five Star Automotive 
Brian & Janice Andrews 
1440 Concord Ave. Ste C 
Concord, CA 94520                  
925-609-7827 
 

Frank's Auto Service 
Margaret & Dave Frank 
1255 Boulevard Way 
Walnut Creek, CA 94595 
925-942-3677 
 
Fuenzalida, Bob                
Ch 20 Member Emeritus   
Cars R Us                      
2269 Bromfield Court       
Walnut Creek, CA 94596   
925-683-2310 

 
 

 

 

Gene’s Auto Repair      
Tracy Renee                      
37 Tennessee Street    
Vallejo, CA 94590                  
707-642-1900 

 

Gilmores Auto Service 
Phillip Sanders 
2151 N. Broadway 
Walnut Creek, CA 94596 
925-939-9430 
 

Hagin's Automotive, Inc. 
Andy Hagin 
3725 Alhambra Ave 
Martinez, CA 94553 
925-228-5115 
 

Hunt & Sons 
Tim Lockhart                  
485 Industrial Way            
Benicia, CA 94510          
707-747-9500 
 

JJ Auto Repair                 
Victor & Teresa Gonzalez   
6300 Brentwood Blvd, #A            
Brentwood, CA 94513         
925-513-5927 

 

Lehmers Concord         
Caroline Anderson           
1905 Market Street          
Concord, CA 94520          
925-827-2077 

 

Liberty High School            
Jonathan Dorr                   
850 Second Street                   
Brentwood, CA 94513            
559-977-0181 

 

Los Medanos College   
Stan Gozzi                     
2700 East Leland Road 
Pittsburg, CA 94565            
925-918-0532 

 

M Service 
Dante Paulazzo 
2008 Mount Diablo Blvd. 
Walnut Creek, CA 94596 
925-932-8744           
 

Mekatron Concord            
Ian G. Miller                      
1771 Concord Ave           
Concord, CA 94520         
925-687-8300  

 

Monkey Wrenches, Inc. 
Ted Curran 
8130 Brentwood Blvd 
Brentwood, CA 94513 
925-634-4145 

Ace Auto Repair & Tire Ctr 
George Chavez                    
2560 San Ramon Vly Blvd. 
San Ramon, CA 94583 
925-743-1552 
 

Acalanes High School 
Grant Cusick 
1200 Pleasant Hill Road 
Lafayette, CA 94549 
925-935-2600 
 

Alhambra High School       
Brian Wheeler                     
150 E Street                       
Martinez, CA 94553          
925-313-0440 
 

All-Flow Muffler & Auto    
Danny Larson                   
3900 Pacheco Blvd                         
Martinez, CA  94593                       
925-229-3044 

 

Autotron Service  Center 
Ryan Tunison 
3688 Washington St. Ste F 
Pleasanton, CA 94566 
925-484-2400 
 

BG Fleming Distrib. Co. 
Christopher Smith               
1011 Suncast Lane           
El Dorado Hills, CA 95762  
916-223-0559 

 

Burrough & Sons Automotv 

Tom Burrough                   
5154 Sobrante Avenue      
El Sobrante, CA 94803   
510-222-3330 

 

Clayton Valley Auto Svc 
Harold Naipo/Terry Ketchel 
1505 Rishell Drive 
Concord, CA 94521 
925-682-2281 
 

Commans, Walt              
ASE W. States Consultant                            
5312 Quail Ridge Terrace 
Anaheim Hills, CA 92807 
714-974-3208 

 

Contra Costa College      
Bobby Sturgeon              
2600 Mission Bell Drive  
San Pablo, CA 94806                
510-215-3976 

 

D&H Enterprises 
Dave & Mary Kemnitz 
2689 Monument Blvd                                  
Concord, CA 94520                                     

Solano Community College 
Paul Hidy 
1687 North Ascot Parkway 
Vallejo, CA 94591 
707-864-7000, ext 5746 

 
Solano Way Auto Repair            
Ken R. Fritzberg              
2197 Solano Way            
Concord, CA 94520          
925-676-2890 
 

Standard Motor Products   
Christopher Villa                              
337-18 Northern Blvd     
Long Island City, NY 11101    
714-330-8435 

Superior Auto Parts 
Horacio “O” Parra 
1055 Detroit Avenue 
Concord, CA 94518 
925-305-1624 
 
Techzone 
Matt Patterson 
1300 Galaxy Way, #13 
Concord, CA 94520 
800-763-8588               
 
Tuolumne St Auto & Elec                       
John McLaughlin             
635C Tuolumne Street        
Vallejo, CA 94590                  
707-648-3434 

 

Walnut Creek Automotive   
Bill & Jeff Boaman           
1855 Contra Costa Blvd       
Pleasant Hill, CA 94523     
925-849-6440 

 

West Coast Muffler & Tire  
Steve Elstins 
2090 Market Street 
Concord, CA 94520 
925-676-8376 
 

 

 

Moraga Motors 
Ron Schumacker 
530 Moraga Road 
Moraga, CA 94556 
925-376-0692 
 

Orinda Motors 
Allen Pennebaker 
63 Orinda Way 
Orinda, CA 94563 
925-254-2012 
 

Orinda Shell Auto Care 
Kathy Mitchell 
9 Orinda Way 
Orinda, CA 94563 
925-254-1486 
 

Scott Phillips, CPA        
3011 Citrus Circle, Ste 204    
Walnut Creek, CA 94598   
925-274-0600 

 

Precision Auto Repair    
Tyler & Renee Edgren                 
164 A Wyoming Street                         
Pleasanton, CA  94566                           
925-462-7440  

 

Randys Mobile Mech’l Svc 
Randy Wilferd 
2750 Cloverdale Ave. 
Concord, CA 94518 
925-288-0766 
 

Rich’s Auto Service          
Louis Volpone                   
839 Ygnacio Valley Rd     
Walnut Creek, CA 94596     
925-937-3434 

 

SC Fuels                               
Mark Williams                    
Derik Riesberg                   
2075 Alum Rock               
San Jose, CA 95116              
408-625-6059                   
657-236-8175 

 

S.P. Automotive Supply 
Steve Markus 
3410 Pacheco Blvd 
Martinez, CA 94553 
925-372-4930  
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ASCCA Member 

Online Training 
Opportunities  

Learn more  

Team O’Reilly, 

Events related to COVID-19 continue to impact not only our  

business, but also our professional customers. Safety remains 

our top priority while ensuring that we provide the best possible 

customer service. Our professional customers need our help 

more than ever to navigate these tough times.  

We are excited to announce that we have again partnered with 

Standard Motor Products to provide additional free webinars 

that our professional customers can take advantage of through 

the month of June. 

You can also find the attached flyer on the Professional Customer Sales page in the Resources 

box or by going to Teamnet>Pro Customer Sales > Promos and Programs > RWT Free Webinar 

– June.  

Thank you for all you are doing to help our professional customers during these uncertain times.  

Thank you. 

Brandon Bartlett 

O’Reilly Auto Parts 

Director of Professional Sales Development 

Real World Training Series 
For more information, contact                   
Dennis Nolen ~ 831-430-6402 

 

COVID-19 SUPPORT FOR YOUR BUSINESS 
Click here for information 

From: ASA Northwest 
<news@asanorthwest.com> 
Sent: Tue, Jun 2, 2020 
Subject: 2020 June 2nd Dateline Newsletter  

Click here to read the June 2nd Dateline newsletter  

 ASA Northwest 

Hosted By: 

ESi - Worldpac - ASCCA Chapters 23 & 42  

https://asashop.org/asa-podcast/ 

http://r20.rs6.net/tn.jsp?f=001y-M7BFOHMzcgiWtpnbJ0bK0iapOkki4MsFPjMju3nMsUvYP8BMcB4tGep-msGTNe20CCZQmbpzFyj21DmqngBZgzBQC2hzgYGhL9hO7PfmRO2xOc0ZbTXwFkd6zGYPcK9qDq_3UzcFnwsP-7hVhHXcb9hSwl2C19fEwa3nz1_Y0=&c=IYAb9ystpee4Xhv9mSYGLQAaYB3_kbEt9dOzbb620RIagAXV
https://www.ascca.com/events/upcoming-events
https://images.firstcallonline.com/fco/marketing-site/pdfs/OReilly_FirstCallOnline_COVID-19_Support_for_Your_Business.pdf
mailto:news@asanorthwest.com
https://myemail.constantcontact.com/2020-June-2nd-Dateline-Newsletter.html?soid=1101931339173&aid=ea_Sp1J8Ids
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Chapter 20 appreciates its Associate Members, 
Branch Members and Corporate Representatives 

BG Fleming Distributing Co. Christopher Smith 916-223-0559 csmith@bgfleming.com    

Hunt & Sons    Tim Lockhart  707-747-9500 tlockhart@huntnsons.com  

O’Reilly Auto    Dennis Nolen  831-430-6402 dnolen@webmail.oreillyauto.com  

Scott Phillips, CPA, Inc. Scott Phillips  925-274-0600 scott@cpaman.com 

SC Fuels     Mark Williams  408-625-6059 williamsm@scfuels.com                

      Derik Riesberg  916-316-3752 riesbergd@scfuels.com 

S.P. Automotive Supply Steve Markus  925-372-4930 smarkus@spauto.com 

Standard Motor Products Christopher Villa  714-330-8435 cvilla@smpsfa.com    

      Randy Dorman  310-210-7361 rdorman@smpsfa.com 

Superior Auto Parts   Horacio “O” Parra 925-305-1624 horacio@trimoninc.com 

ASE Study Guides 
On-Demand 

Training 
Webinars 

Subscription-
Based Training 

Tour Motor Age Training 

  worldpac.com/training/classes/online        ctionline.com 

https://hs-477791.t.hubspotemail.net/e2t/c/*W30sgnj1drTq5N7nsWTgRD11q0/*W5PXn4d2kXLHpW5sMNzJ6WX9920/5/f18dQhb0SbTJ8YHr6CW9hkfd54mQf6dVSb3Gs5wLSFTW3hHhcV2P7_nXVcnTGj98B4_GW4r1RQW6PYNG3W2yc5gN1my8sDW4rX_dJ4vgKM1W98RG8y1mv_TpW5yB1wq7JyJpZW7btmm49bTNXYW954Kl
https://passthease.motoragetraining.com/content/Motor-Age-Training.aspx?utm_campaign=MAT&utm_source=hs_automation&utm_medium=email&utm_content=87369764&_hsenc=p2ANqtz-9vjuu2v5SSnvtUD2WmeKanoiQlnxH-eaTxxsbn34CNhEUYbDRhdsMpd5BXAKrTKPO9zAJTN6o8F3fjgG5dHGay-Ur
https://passthease.motoragetraining.com/content/Motor-Age-Training.aspx?utm_campaign=MAT&utm_source=hs_automation&utm_medium=email&utm_content=87369764&_hsenc=p2ANqtz-9vjuu2v5SSnvtUD2WmeKanoiQlnxH-eaTxxsbn34CNhEUYbDRhdsMpd5BXAKrTKPO9zAJTN6o8F3fjgG5dHGay-Ur
https://passthease.motoragetraining.com/content/Motor-Age-Training.aspx?utm_campaign=MAT&utm_source=hs_automation&utm_medium=email&utm_content=87369764&_hsenc=p2ANqtz-9vjuu2v5SSnvtUD2WmeKanoiQlnxH-eaTxxsbn34CNhEUYbDRhdsMpd5BXAKrTKPO9zAJTN6o8F3fjgG5dHGay-Ur
https://events.motoragetraining.com/ProductSubCats.aspx?SubCatID=27&utm_campaign=MAT&utm_source=hs_automation&utm_medium=email&utm_content=87369764&_hsenc=p2ANqtz-9vjuu2v5SSnvtUD2WmeKanoiQlnxH-eaTxxsbn34CNhEUYbDRhdsMpd5BXAKrTKPO9zAJTN6o8F3fjgG5dHGay-UrUIA&
https://events.motoragetraining.com/content/Default.aspx?utm_campaign=MAT&utm_source=hs_automation&utm_medium=email&utm_content=87369764&_hsenc=p2ANqtz-9vjuu2v5SSnvtUD2WmeKanoiQlnxH-eaTxxsbn34CNhEUYbDRhdsMpd5BXAKrTKPO9zAJTN6o8F3fjgG5dHGay-UrUIA&_hsmi=87369
https://events.motoragetraining.com/content/Default.aspx?utm_campaign=MAT&utm_source=hs_automation&utm_medium=email&utm_content=87369764&_hsenc=p2ANqtz-9vjuu2v5SSnvtUD2WmeKanoiQlnxH-eaTxxsbn34CNhEUYbDRhdsMpd5BXAKrTKPO9zAJTN6o8F3fjgG5dHGay-UrUIA&_hsmi=87369
https://events.motoragetraining.com/content/Default.aspx?utm_campaign=MAT&utm_medium=email&_hsenc=p2ANqtz-9vjuu2v5SSnvtUD2WmeKanoiQlnxH-eaTxxsbn34CNhEUYbDRhdsMpd5BXAKrTKPO9zAJTN6o8F3fjgG5dHGay-UrUIA&_hsmi=87369764&utm_source=hs_automation&utm_content=87369
https://www.ascca.com/Files/PDF/WPAC_VC-Annoncement-04%2004072020.pdf
https://ctionline.com/


 

 

ASCCA CHAPTER 20,  Volume 15,  Issue 12–  JUNE 2020 
Page 8 

 

ATG Webinar Schedule 
June 2020  

If you are interested in any of the webinars below - sign up as soon as possible to receive  

your manual on time. Make sure to scroll down to see the complete list of webinars... 

(p.s. the manual is NOT required to view/participate in the webinar - but it is sure nice to have                   

to make notes and be able to reference back!)  

TRANSMISSION IN-CAR DIAGNOSTICS  

$30 USD for webinar seat only  - or -  $90* USD for the manual & the webinar seat! 

Use coupon code TIC for fantastic manual pricing! * Plus shipping and sales tax where applicable   

Webinar Link:  Wed 06/10 & Th 06/11  5:30 pm to 7 pm PACIFIC TIME  

 

EVAPORATIVE EMISSIONS - LEAK, FLOW & FUNCTION TESTING  

$30 USD for webinar seat only  - or -  $90* USD for the manual & the webinar seat! 

Use coupon code EVAP for fantastic manual pricing! * Plus shipping and sales tax where applicable   

Webinar Link: Wed 06/17 & Thu 06/18  5:30 pm to 7 pm PACIFIC TIME  

 

DOMESTIC DIESEL AFTERTREATMENT SYSTEMS  

$30 USD for webinar seat only - or - $215* USD for ALL 3 manuals & the webinar seat! 

Use coupon code DAB for fantastic bundle only pricing! * Plus shipping and sales tax where applicable  

Webinar Link: Wed 06/24 & Thu 06/25  5:30 pm to 7 pm PACIFIC TIME  

 Contact:   

Heather Fitzgerald (800) 233-3182 Ext 325  

ATG webinar policy: All sales are final once purchased. 

Discount manual prices valid with webinar seat purchase only  

https://atgtraining.us4.list-manage.com/track/click?u=8b460bceca55184996337a1f7&id=101a35735f&e=3366f38293
https://atgtraining.us4.list-manage.com/track/click?u=8b460bceca55184996337a1f7&id=72fb2d9d17&e=3366f38293
https://atgtraining.us4.list-manage.com/track/click?u=8b460bceca55184996337a1f7&id=aac7ed5b70&e=3366f38293


 ASCCA CHAPTER 20,  Volume 15,  Issue 12–  JUNE 2020 Page 9 

 

 

 

 

Rotarians are turning your vehicle donations into Food Bank Dollars!

Donate your vehicle to provide food to Food Banks throughout                     

Northern California.  

Cars 2nd Chance was featured on KPIX "Better Together" segment, where owners 
Dave and Mary Kemnitz shared their reason and mission to achieve a goal to raise 

$100,000 in vehicle and cash donations to support the                                               
Food Bank of Contra Costa and Solano!  

A total of 6 vehicles have been donated so far - let's keep this incredible                   

momentum going!  

 

Or Call us at 925-326-5868  

Vehicle Donations  

For more information call us or visit our website.  

Learn more about our valued partners Lamorinda 
Sunrise Rotary and Clayton Sunrise Rotary Clubs.  

Cars 2nd Chance has been turning vehicle  
donations into cash for charities for over 12 

years in the spirit of Service Above Self. 

We accept vehicle donations of ALL types, 
anywhere in the USA, running or not, and 
we will pick up your vehicle At No Charge. 

Let us get it out of the driveway or                         
off the street! 

Check out our feature in the Lamorinda Sunrise Weekly!  

• The Food Bank has seen a 50% plus increase in food distributions due to the COVID-19 
health and financial crisis. That number is only going to climb with skyrocketing unemployment. 

• Many of the people now receiving food have never had to turn to the Food Bank before. 

• The Food Bank has been serving the community for almost 45 years and has a 5-star rating 
on Charity Navigator.  

• 96 cents for every dollar received goes directly to food programs.  

https://www.foodbankccs.org/2020/05/donate-a-car-feed-your-neighbors.html
http://r20.rs6.net/tn.jsp?f=001aJBMqaF7r_Gip29siZbM7LgCf3mWHQ7CzPEw51Lum4q01uwVVy8s63YZXWcKf70aXw_yZV2ZX8Kbs-z27skc2zCSNOLTzZ1OAonwYlYfQpukmCeumbxj-YM7rYHN8vdXCtXYuA5yeaSDDUbL_S-vvfZjEbP6fqMn&c=SeO9VDYmsJXsPxfMT78Af1w10I7R333lJ7MytJ9qRXqsRD3bAQFvnQ==&ch=2kTkv
http://r20.rs6.net/tn.jsp?f=001aJBMqaF7r_Gip29siZbM7LgCf3mWHQ7CzPEw51Lum4q01uwVVy8s63YZXWcKf70alXeegHDMIM9w8KzSjvlemc6ESrV6_dILg3EmVw0Wmo9qyfj8UCyX9jGGM18bWtPkGV0-f9LH-BldP3pwtoWDGw==&c=SeO9VDYmsJXsPxfMT78Af1w10I7R333lJ7MytJ9qRXqsRD3bAQFvnQ==&ch=2kTkvyIJtNwbk
http://r20.rs6.net/tn.jsp?f=001aJBMqaF7r_Gip29siZbM7LgCf3mWHQ7CzPEw51Lum4q01uwVVy8s69jimyNaLBLOyhshs53OhEg5dcI1zGQqCeOm7x1fYHgS6wmiCND4q7LtwqHPfEhUQQ9II7hTMqRh4pqPjljPBKGLihptCkl6uKlSoXsp_m_4&c=SeO9VDYmsJXsPxfMT78Af1w10I7R333lJ7MytJ9qRXqsRD3bAQFvnQ==&ch=2kTkv
http://r20.rs6.net/tn.jsp?f=001aJBMqaF7r_Gip29siZbM7LgCf3mWHQ7CzPEw51Lum4q01uwVVy8s69jimyNaLBLOyhshs53OhEg5dcI1zGQqCeOm7x1fYHgS6wmiCND4q7LtwqHPfEhUQQ9II7hTMqRh4pqPjljPBKGLihptCkl6uKlSoXsp_m_4&c=SeO9VDYmsJXsPxfMT78Af1w10I7R333lJ7MytJ9qRXqsRD3bAQFvnQ==&ch=2kTkv
http://r20.rs6.net/tn.jsp?f=001aJBMqaF7r_Gip29siZbM7LgCf3mWHQ7CzPEw51Lum4q01uwVVy8s63YZXWcKf70ac7d1bmkCnonkCi_hEnsYMx1dSDPQgkvDqfFi4mmRg3YIZ2UIWr09BMkcefNeDaBWAJ_9EibV22ZOf33BFRx6F3wJRZweeXocnvQqTexXPSI=&c=SeO9VDYmsJXsPxfMT78Af1w10I7R333lJ7MytJ9qRXqsRD3bAQFvn
https://www.lamorindaweekly.com/archive/issue1406/Lamorinda-Sunrise-Rotary-launches-campaign-to-aid-Food-Bank.html
https://cbsloc.al/3fCxD6U
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A Chargeback is a customer or bank initiated 

reversal of an electronic payment.  They take a 

lot of time to fight whether you win or lose so 

the best thing to do is try to avoid them.  If you 

get a retrieval request from your processor,  

respond to it.  This is a request for documentation. It is not a chargeback 

but if you ignore this step and then you get a chargeback, you will lose.   

Shops that do what I have listed below have very few chargebacks.  And 

when they do get one, they are not surprised.  It is usually a very tough customer who was 

price shopping and grinding the service writer down.  If this happens, and you lose a charge-

back, don’t give up.  It is just like a bad check. You can still take the customer to small claims 

court.  Remember you don’t need a customer signature on the credit card slip.  You just need 

it on the R.O.  You can use touchless methods to stay with your Covid 19 protocols and still 

be compliant. You can collect with Apple/Android Pay, text or email invoices, or just use a pin 

pad that they insert their card in.  You don’t need them to sign.  Here is some more info.  

What are the two most common reasons for a chargeback and how do you avoid them?  

Reason:  A service was not performed as expected. 

How to avoid:  Give good customer service.  Keep good records. Have customer sign, text,   

or email approving work done to their satisfaction. Have that printed on invoice. Keep your 

invoices very specific. Communicate work including time frames to customer.  If the customer 

likes and trusts you, they are more likely to complain to you than to their bank.   

 
Reason:  The customer did not make the purchase; it was fraudulent. 

How to avoid: Don’t take cards over the phone unless you know them.  If you get a charge-

back saying fraudulent, you have no way to dispute it. Be careful taking credit cards from 

someone other than the owner of the car.  If they dispute the charge, you have little to fight 

with. Check to make sure the card matches their driver’s license.  If it matches the registration 

of the car, that is even better.  
 

Ok, these you can control:  
 

1) If a card declines on your terminal once, do not force it.   You may be able to force it 

through by running it several times but even if it approves, the bank will charge that back.  If 

it’s a pin debit, they can call their bank to give you an autho to increase their daily spending 

limit.  That is fine. 

2) Make sure you have a terminal that takes the EMV chip cards. If someone reports to their 

bank that they had a chip card, and you did not run the chip, you will lose that chargeback.  

I am always available to answer any questions or review this in more depth to you or to your 

chapter.  We can also review touchless options and the cost/risk involved with that. 

Shannon Devery  626-476-9016 
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Designated as an “Essential Business” or not, this is a 
difficult time for automotive service businesses. It’s  
almost impossible to market automotive repair, service 
or maintenance when the majority of your clients and 
potential customers are sequestered. 

There are, of course, elements of your messaging that 
can help you remain relevant. Top of mind. But you 
have to wonder how much they are likely to help when 
all but a very few of your clients feel comfortable     
leaving the safety of their homes. Harder yet to imagine 
they will reach into their pockets for any non-essential 
services when the economic forecast is dire at best. 

It’s hard to compete with the “Safer at Home”           
messaging that is central to the coronavirus crisis we’re 
all dealing with. A message that is consistent across 
two-thirds of our state borders as I write this. 

Certainly, we can communicate the steps we’re taking 
to keep our clients and our team members safe. Like 
disinfecting contact surfaces, door handles, seats, 
steering wheels, and controls. Or, the use of plastic 
steering wheel covers, floor mats, and seat covers. 

We can show them we are wearing gloves, masks, and 
using face shields. Or, remind them our team members 
are continually washing, sanitizing, and disinfecting the 
contact surfaces of both their environments and ours. 

We can create awareness of the many services we  
offer safeguarding the integrity of the stay-at-home   
directives they have received. For example, picking up 
their vehicles for service and then delivering them  
safely when service is complete. Or, the ability to    
complete transactions remotely, online or over the 
phone. And, we can remind them that productive 
maintenance will ultimately save them money. 

We can go the extra step and provide extraordinary 
services far beyond anything that was offered before, 
like picking up and delivering groceries or medications. 
We can communicate all of these things clearly,      
concisely, and often.  

But the question that will still remain is whether or not 
our ability or willingness to provide any of these        
services is really what our clients want or need. The 
problem is what we may have missed. Perhaps, the 
most fundamental element of all successful marketing 
programs. A question that provides its own answer. 

“What is it that I can do for you that you are unable or 
unwilling to do for yourself? What do you need that only 
I can provide?” 

What happens if you decide you aren’t in the business  
of automotive repair, but shift your business model to 
provide freedom and mobility as your product instead. 
What kind of a difference would that difference make? 

I would argue the difference is profound. Freedom and 
mobility are far more compelling as an offering than  
service, maintenance, or repair, no matter how well 
done. 

Don’t misunderstand. Every one of the services de-
scribed earlier are essential. Cleaning. Sanitizing. 
Pickup and delivery. Shopping for groceries.                    
Or, delivering medication.  

They are all powerful marketing tools. Especially, in 
times of crisis, disruption, challenge, and change. But it 
would be hard to argue that you couldn’t amplify their 
value if they were offered within the context of ensuring 
a client’s freedom.  

If you aren’t sure, if you remain unconvinced, think about 
freedom and mobility in terms of your seniors. That   
segment of your customer base that needs to know that 
the under-utilized vehicles sitting in their driveway or 
parked on the street absolutely must get them where 
they need to go. Particularly in an emergency.              
Especially, when freedom and mobility translate as    
independence. 

So, while you’re considering all the services the very 
best shops among us are offering during the pandemic, 
ask yourself the one critically important question that 
may yet remain unanswered. 

“What can I offer that no one else is offering?”  

If it turns out to be freedom and mobility, communicate 
that to your customer base. Build interest. Create desire. 
Confirm that you and your team are their best resource. 
And, then, deliver.  

The Key to Survival                                      
May 1, 2020    Mitch Schneider 

Ratchet+Wrench is the leading progressive media brand    

exclusively serving auto care shop owners and operators 

through examining in-depth real world struggles, successes 

and solutions from the industry, providing our readers and 

users the inspiration, tools and motivation to help them      

succeed in the auto care industry. https://

www.ratchetandwrench.com/articles/9761-the-key-to-

survival 
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Christopher Villa 

Territory Sales Manager 

Traditional Markets, Northern 
California  

Standard Motor Products 

714.330.8435 

cvilla@smpsfa.com  

mailto:cvilla@smpsfa.com
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Training Resources 
ESI – Maylan Newton - Service advisor and Owner management training 888-338-7296 

Worldpac Training – worldpac.com/training – Offers both management and technical training, local classes  

available 

Car Quest CTI - Offers technical training 1 class every 2 months, contact your sales representative for more     

details. 

Techelp - Longer term training to bring your people up to speed with late model electrical systems and classes for 

smog update and new licensing.  Contact Jon Brown: 888-747-8888. Or see his schedule at www.tec-help.com 

ATG – Automotive Training Group www.atgtraining.com –  Advanced training various topics. 800-233-3182,  

RLO Training/Bottom Line Impact Groups www.rlotraining.com 

ATI – Autotraining.net – Offers coaching services for shop owners 

Elite – Eliteworldwidestore.com – On line and service advisor training                                                                                                            

SSF offers European training topics (MZB, BMW, Porsche) https://www.ssfautoparts.com/  

 

 

www.asapcpa.net 

The “Bottom Line” is that our accounting, payroll 
and tax service is geared to help you make the most 
profit and pay the least amount of taxes legally, all 
at an affordable fixed fee. Please call me today for 
your FREE consultation to see how my 40 years of 

experience can help your shop run smoothly on     
all cylinders! 

 
 

The ADA Checklist: 2019 – 2020                 

Compliance Guidelines to Make Your 

Website Accessible 

WYNKR 2/4/2020 

 

 

 

 

 

ADA website compliance and web accessibility 

are two terms that are used interchangeably but 

they are distinct from one another. 

ADA stands for the Americans with Disabilities 

Act which prohibits discrimination on the basis of 

disability.  Courts are construing Title III of the 

ADA to mean that websites must be                         

accessible. Thus, with ADA website compliance, 

we're referring to the law. 

Click here to read more 

Are you paying too much in Payroll and          

Income Tax?  If so, what can You do to            

minimize your tax cost? 

 Tax laws have recently changed.  How can you 

most benefit from these changes? 

 Does you choice of tax entity benefit you most?   

 Should you be a Sole Proprietor, “C” or “S” corp. 

or LLC/Partnership? 

 Do you know if you qualify for the 20% tax break 

for small businesses? 

 Are you depreciating your equipment purchases 

so you get the maximum tax deduction? 

 Is it better to lease or buy an automobile? 

Should you have a company car? 

 How do your financial results compare to the 

average shop?  How do they   compare to the 

top 25%? 

http://www.tec-help.com
http://www.atgtraining.com
http://www.rlotraining.com
http://www.asapcpa.net
https://krisrivenburgh.com/ada-checklist-compliance-guidelines-website-accessible/
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Click here to see clearer pages on ASCCA’s website 

https://www.ascca.com/Files/Docs/ASCCA%20Advantage%202020.pdf


 

 

     

 

ASCCA has launched a new Cal-OSHA 
and Workplace Compliance resources 
page for ASCCA  members, with regu-

lar updates brought to you by                    
David K. Fischer of California                    

Employer's Services.                                                                        
Please be aware: These documents are general in nature 

and deal with various laws and regulations. They should 
not be considered as legal advice. It is recommended that 

you seek the advice of an attorney specializing in         
this area of the law.                                                                     

Click here to access the updates. 
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www.facebook.com/

ASCCA.Chapter20/ 

ASCCA State Office’s contact information: 

One Capital Mall, Suite 800, Sacramento, CA 95814  |   Tel: (916) 444-3568, (800) 810-4272; Fax:(916) 444-7462 

Gloria Peterson - Executive Director,  Ext 104,  GPeterson@amgroup.us 

Benjamin Ichimaru - Membership Services,  Ext 137,  bichimaru@amgroup.us 

  

Contact information for                                    

ASCCA’s attorney, 

Jack Molodanof:                  

916-447-0313 ~ 

jack@mgrco.org                                                

 

 The Jeff Stich                  

Memorial                

Scholarship    

        

 

 

 

 

 

 

If you would like to make a donation: 

ASCEF (Automotive Service Council’s                      
Educational Foundation) 

Jeff Stich Memorial Scholarship 
700 R Street, Suite 200 
Sacramento, CA 95811 

Call Mary or Dave 

Kemnitz if You 

have a Vehicle to 

Donate 

Cal-OSHA & 

Workplace 

Compliance 

Updates 

https://www.ascca.com/resources/cal-osha-and-workplace-compliance

